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Dear Reader,
Welcome to Prudential's Corporate Social Responsibility (CSR) overview.

2015 has been a most exciting year, with new flagship campaigns and a diverse range
of programmes. Whether it's motivating the younger generations to find their career
paths, improving the lives of the disadvantaged communities or inspiring the public
to adopt active lifestyles, our dedicated volunteers have selflessly contributed their
time, resources and expertise for the good of our communities.

The most rewarding elements of our CSR programmes are how well these activities
align with Hong Kong's changing needs. Our campaigns are not remote philanthropy
but are tackling the key issues in our society today: the need for more opportunities for
young people; living standards of the underprivileged; and the spectre of unchecked
cancer and heart disease spreading through our community.

Through continuous innovation by our teams and partners, Prudential addresses Hong
Kong's issues in a way which supports a more sustainable and harmonious society.

On behalf of Prudential, | would like to thank everyone who has participated in our
CSR programmes. With all of your support, | believe our activities will grow from
strength to strength and create better communities for the people of Hong Kong.

Warm regards,
Derek Yung

Chief Executive Officer
Prudential Hong Kong Limited
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CSR Overview

Every year, our CSR work builds and innovates on our four long-term
pillars:

® Youth

® Education
® Health

¢ Community

These pillars align with Prudential's specific expertise as one of the leading insurance
companies, and give us a solid foundation from which to tackle the Hong Kong's
challenges:

® alarge and widening wealth gap;

® arapid ageing population; and

® growing cases of serious disease, many of which could be avoided through healthier,
active lifestyles.

PRUvolunteers

Prudential has alarge and active volunteer force drawn from all departments and agencies.
PRUvolunteers enjoy learning new skills while supporting their communities.

Prudential is also unique in allowing our financial consultants to invite their customers
to act as volunteers for our flagship youth programme "Hope For Success", broadening
the skill diversity available to the project and supporting a fresher approach to corporate
volunteering.
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Working with youth supports a more sustainable
society. Our youth programmes help young people
cultivate a more positive outlook and give them the
confidence to thrive.
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BERY BESEHE

Partner: Hong Kong Federation of Youth Groups
By RBEMNABES

Supported by: Prudence Foundation

Key activities:
Career Seminars, Essay Competition, Career Exploration Workshop, Mentorship
and Presentations

Impact:
Helping youths develop a fresh mind-set about their future choices

Now in its second year, Hope for Success gives secondary students in Form 3 - 6 the
chance to explore their career goals and identify their potential.

Shortlisted through structured activities including an essay competition and exploration
workshop, students enjoy work shadowing and mentorship during the summer vacation.
They benefit from the experience of real-life business environments and interaction
with industry experts. Atthe end of the project, awards are presented to winning students
to encourage them to further achieve their goals.

Thanks to Prudential's unique mentoring scheme, students are assigned to a Prudential
mentor who shares their life experience and skills and invites their customers to act as
guest volunteers to give the students arich variety of career guides.

gaag BRBE AR BHRB/T AR
No.of No.of No.of
participating schools* participating students* PRUvolunteers*

340+ 300+

1,200+

*H2014FHEEEES

Since programme launched in 2014
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Financial literacy is proven to have a big impact on
youngsters' future success. As financial experts,
we use our skills to improve financial literacy in our
communities and help young people master basic
money concepts.
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Flagship rEM’J\%iJ &I#m Partner: Metro Broadcast; Education Bureau's Business School Partnership
Programme Financial Literacy School Tour Programme

FEZE Key activities:

BBETIES El [KA > #E - HEREE | WELXSEHEHS Financial literacy workshops with Prudential’s "Earn, Save, Spend and Donate”
concept

¥ :

By 5 E R E BTG Impact:

Equipping children with a valuable life skill

RBEFNHEARAEREAREFTABFENZEEI TES - RIOHE
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We partnered with Metro Broadcast and the Education Bureau's Business School

BREETHISAESBE/EERTEE TS UASEBYN S L EREE Partnership Programme (BSPP) to bring valuable lessons in money skills to Hong Kong's
HEPHD BRR-RREFE [#E] BSNERITEY - REBH [\ youngest citizens.

A fRE - HEREBR] SRAMS  BREZETEANENRI -

The Financial Literacy School Tour engages primary school students with interactive
workshops, teaching key money management concepts in a lively and entertaining way.

E%E)ﬁﬁﬁé#ﬁ%? CRBERATHRFE-ANFRNEL FYHE Unlike traditional programmes focusing on “saving”, our programme takes a fresh
AZREPRTT BRALER - approach, sharing the concepts of "Earn, Save, Spend and Donate" to give children a

practical and achievable sense of money.

Under the BSPP, Prudential better understands the needs and thoughts of the younger
generation, while students acquire money management skills to equip them for achieving
their goals.

BHBEAY FREBIAX

No.of No.of
participating students PRUvolunteers

850+ 160+




REEELR

Health

* ¢
< v

ZERBWZHEBREERE  REFBTREREREA
RELE  SEAEBRFOUNED -

Prudential's health programmes aim to inspire
activity and transform mind-sets for a healthier,
more active Hong Kong.
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Flagship . .
Programme Prudential Hong Kong Tennis Open
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Partner: Hong Kong Tennis Association

Key activities:
Prudential Hong Kong Tennis Open (PHKTO) tournament; Tennis Rocks youth
programme and a series of local tennis leagues

Impact:
Inspiring millions to enjoy a more active lifestyle; supporting disadvantaged
kids to participate in a new sport

The Prudential Hong Kong Tennis Open is one of the most exciting international women's
tennis tournaments in the world. Now in its second year, the tournament has made a
huge impact on healthy lifestyles throughout the city. With the support of the Hong
Kong Tennis Association, it promotes local tennis development and boosts the sports
capacity of the city.

Prudential's sponsorship supports not only the tournament, but also a year-round

programme of sporting events, with the Hong Kong Tennis Association including:

* The Hong Kong National Tennis Championship, an open-to-the-public event that
attracts over 900 participants competing to be the Hong Kong Champion across nine
categories;

* Tennis Rocks, a community tennis programme for children aged 6-10 from low income
backgrounds; and

* The Prudential Summer, Winter, Mixed and Junior Leagues, which attract around
8,000 amateur players.

REEHEE
BHAN

No.of participants in
competitions sponsored

8,900+

REAE OB
BHBEAY

No.of students
engaged in the PHKTO

2,900+

Tennis Rocks
BERAH

No.of beneficiaries
in Tennis Rocks

550+
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At Prudential, we use our resources to help the
community. We work with NGO partners to identify
communities in need and to invest in bringing hope
to these areas.
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Programme Paint Can Feed
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BIERH  HRE
Partner: Food Angel

Key activities:

Food cans decoration and auctions, with various supporting activities such as
school competitions, a public exhibition, Adopt-A-Can, Kids Arts workshop
and community centre visits

Impact:
Over 40,000 hot meals delivered to groups in need of food assistance, as well
as significant youth and public awareness of poverty issues

Paint Can Feed transforms the humble tin of canned food into something beautiful. Through
art, exhibition and auction activities, the programme builds awareness of the issues of poverty
and hunger while raising funds and food for the disadvantaged.

Local celebrities and thousands of students joined the programme to create artistic food
cans, which were then exhibited or auctioned to raise money. Meanwhile children designed
their own cans, with public voting to select the winners.

The Kids Arts workshop taught many children the benefits of being "food wise", while
the Adopt-A-Can initiative helped the less fortunate participate in the programme and
enjoy some creative arts.

Keytothis project's success was the multi-party collaborative approach, where the government,
schools and NGOs worked with the business sector to deliver results.

BREANA

No. of
cans raised

15,000+

REEEBA

No. of
hot meals

40,000+

BHEABAR

No. of
participating children

3,000+

RH#RENA

No. of
food packs

2,000+

BEEAB

No.of
beneficiaries

6,000+
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Partner: Hong Kong Red Cross Blood Transfusion Service

Eaal 2 [ AMKTTHEY
Programme Prudential Blood Drive Campaign

FEZE Key activities:

RrMREPAERIFV, - BB EENEFERTE Blood donation to help maintain Hong Kong's blood inventory

3% : Impact:

HBiB700VE T REMEMBERESRE  EF2000 A5 REME Over 700 staff and financial consultants, including 200 first-time donors, gave
blood

RBEFBA+FEROREHOERE (B BOKTE  HBHHEEE
HWIMEFZE o Prudential, in partnership with the Hong Kong Red Cross Blood Transfusion Service, held

the Prudential Blood Drive Campaign to help replenish low blood inventories in Hong Kong.

R—BRAMEDBEE  RADALZRIBOGL LEEBTERTR Throughout the four-day campaign, donor centres were set up at designated Prudential
Ficony + o Bips = el , 38 E Yy = , B e !
BRREELXET o RICEBHFRAY - LEBT00ARNIRM - EhiEid offices. It was a tremendous success, with over a thousand staff and financial consultants

200 A E R EIRIRM © taking part and over 700 successful donations, of which 200 were first-time donations.
REZBTHENBINED  EHRONEEMN > IHBARTEHEH - The campaign also featured education on the importance of blood donation, encouraging
participants to become regular blood donors.

BThiRm A B

No.of
blood donors

HREAMAY

No.of
first-time blood donors

700+ 200+
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Hong Kong Insurance Awards — Outstanding Corporate Social Responsibility
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Drive for Corporate Citizenship '-d
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SRAREFRE RLED RECRMIER
Drive for Corporate Citizenship Best Corporate Volunteer
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Caring Company

Prudential plc Chairman's Challenge -
Most Innovative Award
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Our CSR programmes are constantly evolving, delivering fresh, innovative campaigns
aligned with our pillars of youth, education, health and the community. Prudential's
credo "Always Listening. Always Understanding."applies as much to our social campaigns
as our work in financial services, and keeps our work addressing genuine social challenges.

At Prudential, we believe bigger impacts can be achieved through a collaborative
approach. With the growing force of PRUvolunteers and the expanding collaborations
with NGOs and other sectors of the community, the reach of our programmes will
continue to extend, creating positive changes throughout the city.
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Z & : csr.hkg@prudential.com.hk
#8934 - www.prudential.com.hk

Contact Us
We welcome feedback and ideas in line with our four CSR pillars -
please feel free to get in touch.

Email: csr.hkg@prudential.com.hk
Website: www.prudential.com.hk
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